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User-Centered Optimization–Visualization Pipeline

Exhaustive Grid Search of Solution Space Integer Optimization 
(find best solutions under constraints)

Result & Further Consideration
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1. Optimization Input 2. Optimal Lever Allocation

3. Visualize Cost –Volume Tradeoff

Optimization (Example Numbers)

2: Mitigating Price Cannibalization Effect

3: Trading Off Cost vs Robustness

Cost Feasibility

1: Real-Time Optimization + Significant Cost Savings
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62-126% 
Cost

Reduction

Model A, Model B, …


